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Absiact

Cumently, the compefition between State Vocational Schods end Private vecational Schocls in
Indanesio In competing for siudents is quite heavy. One of the concems is how fhe rae of public rafations
provides socilization 1o fhe commurnity regarding the existence of schools that con be of interest fo the:
community, This study aims to analyze the sffeclivenes. and Increase the numbser al students in Private
Vecational Sehooks, This study Uses o filik method. The subjects of fhis reseanch are the promofian tedm
ond rew students. Dala obtained by infériew ond guestionnalre lechniques. then analyzed Using date
iriangulation technigues and regression testing. The research results that the strateay cdopied by Privats
Vocational Sehook & onine-based advertising, advertising partially 1s the mast influertial veirable |34, 4%)
while the varo ble wit the legst effect s Rubliciy [19.3%), wdversing, Pararial Sefing. PUBIS. drid Woed:
of Mouth voriables smbiiisnetaly hove o sanificant etect onincreasing the mumber of stuclents by 65.6%
while e termioling 3429 i encad by oiher vanoblss.
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Introduction

I srsict g Qrash mictiost shers for incustry pitpss K swoarnd ani, 201 T o cuiture
af demodr d o make vaung people have the necassany skils sy Jutien (samil
Uygur, . _nl is a humnn resource production (Scena 017) and, thol
affects the Indunﬂsfuns b j._ CB Cumerts. gl:::buﬁ_rqhun which hios bE-I:CII'TJE a cunran’r Tmnﬁ

Infonmighion and © e TeERRology could be used lor different puposes [DEMEM ervew Ca
2020) Sehoal s o port of the envitanment where 1he leaming process lakes place, In addition m-
{hat the schcal anvironmsn! & also uplm:e of scucalion 1waanl‘l m: impartant things o gel
a good future. and one of them is vocational educali [1sfi [angl, cofifiguration of

eaRing of vocoiionol
educalion varies widely, At:cmdhg ta ﬁupm Evo ﬁ,;, o fienal Boucolion B part of the
education syitem that precares o pesoffo be betfer able 1o work in one pocupotional grovp or
field of work |han In olber occupations, "l.l"m:.'u'l'lurm! High' school s ana of the vocational mhuﬁli
inIndonesia which plays an impodant rale in producing aualified graduate candidates who are
ready to work. equipped with knowledge, skills and work atfifudes in oocordanoe with their fislds
and in occardance with the needs af the Business Werld and the Incdusiicl Warld (Rodne, 2021}
Thewill make HR stronper i vocafional educolion con improve its quaiity, High or low employabilty
is very much influenced by on Individual's beflef aboul fheir abilfiies. Thersfors, inoreasing w54-
efficacy, in general. s the kay to inerecse emplayabiily Wet Tarfoma, 2021} Accarding o the
gxplanation of Low anberﬂﬂ of 2003 anicie 15, vocolional edusalion b secondan: education
hat praaares sludanty] asp [ ok in canain flields. Bacause the-economy in nead of
auceienied fransfommd 1 fr |Baid Benamaor. 2017)
In another apinion, it is s'fu’rﬁﬂ'f‘hu e curent acodemic e hic designed fo foliow ihe
21t leaming stategy (Hamimoh Ljr 2020} The chomcteiics of Yocafional Educaofion
[Djojonegora, |#98) are as lallows: Y ecatlonal education is directed af preparing students toenter
the worklorce. Vocotional educaticn it bosed on 'demand-diven’ (the neads of the wotld ol
waork], The focus of the content of vocalionol educafion is ﬂmphﬂ:.llﬂd on mastaring fhe
knbwiedgie. ki, atfiludes and voliss required by fhe wdid of work. | msessmant of
student success should ba on "handz-on” arperfermancs in the wodd of _' loze relatiorship
with the wodd of work & the key 1o successtul vocotional education Good vacational sducatian
iz responsve and anticipatary to fechnologicol odvances.
So for this reason, the Foundation or school must have a srategy in introducing vocational schook
in the cammunity. The cammunication focton 5 mpodam Communicalion 5 al the centar 'of
everylhing the organization does and s present in all its activities (Bogdan, 2018 :
m:rimtngmlxi:ﬂn bewsed o daveb:ipﬁﬁ!h long-term dhotegies and shiori-temm toclicalkrogranis

pmdud mix servioes, stare I:I'll"l"lﬂsphf:rﬂ Im:uﬂun nr stor W T
spacialy salas promation nfferkg#;,ﬂ:ﬂﬂﬂ' P 2003) Students wﬂum of digital era
are callsd Digital Natvas. Ad s centain nofifications 1o the pubts and are nfluencing
reoders o do what they wart. Edvaf:fﬁn'lg is mot limifed to products, byl also information,
Invitations of calls 1o do sometking. Adverisng in print madia s limited by spice-or ploce. whis
advertismg in dioital medio & limifed by dunation 'ﬁaqmvhale nowodays Students bom jn this
generation of digital arm are called Digitol Netves JAin M, 2021), the use of pramations can use
anline meadia, Social madia influences are alten § Ir'ﬁ:lependem third-patty endomsears who
con utilize their blogs, tweets and other types ol sacicl media togls-1o influence the affifudes of
fheir moders ond followers (Carolyn A Lin, 2021). laday. social meclia have boen nciealing thed
lo corneat wilh ore annlhe:, coredme Fede cantanl, and dhize Irfourmalion [_uurlg 0 ..,. Cig

pﬂrsunﬂl or carer intemests. actiities, bnckgrr;'ml:ts ar renl-life B : ]mpﬂcl of social
nebwarks on young people 5 sanficant [Akram, 2017) Advedising s munlly made shar, concise
and contains o reduce the burden of serdng costs. Advertisaments at least hove slemeants,
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=nce Descriptian of the ad, usetul to describe or explain the advertised product or

Since 1'ha end of 2018 theworlel howbean stimad by e amermence of vilises Tnuf Pecye) C e
matty human geaihs. so |t becomes o @lobal pretlamiRint Setdanl 20217
emefged in iote December 2019, whern o mystenous lress was reporfed h Alut
couse of the disaose wos scon ::unt‘nnﬂ:l as a novel coronavins, and e ihfe Imn hﬂsGhﬂB
sprand to many. counirles wirldwide and has became. g pandemic disease (Ahmead, 2020,
Seeing this situation, it s dificult te provide information 1o the public If vsing troditional methods
such a8 lace-to-fdoe which oclually creates a crowd. and con endanger prospective studenis
and parents of prospective homeroom tecchers, so by summarizing the theary angl reality in the:
figld, prametions are comied out wsing dnline media. In general, the purpase of fnis study i to
anahyre (e promotion sirofegy. efectivanass. and inhikiting facton of prometion uiing the mibed
methed.

RESEARCH METHODS

Thi res'&cu'ch wo carisd oul by a private vocdtional schoal in Eirebon]demms of camying oul
Infarmation, rg arch informants get indepth information aboul e prametion stratecy
caried out n-.f ¥ sghogks in Cirebon, the informonts.are selected bosed on fhe research

aectives, umg"ﬂ pﬁr’ﬁ'ﬁfe Tamgle. the informanis who ore considered oppropriate are the
Promation Teom sructunl, functional staff). prospeactive new !.Tumm?ﬁﬁfwww J'ega.smmd
tined re-registered,

The data eollection mathod used @ guestionnare, aranged in fhe form af @ tatement wing o

Likert scols, Insfrument testing uses validity and relicbiity tests, 1o arswers qualilative quastions using
Interview, cbservation and documentation Instrements,

DISCUSSION
Thi-study shows Thot I:rT'EB.‘.!EI";I'rr‘IQ oul promotional octivitles. Creban vocational schoois camed oul
4 promaofion Ely, /A whslng, Fersonol Seling, publicity and word of mouth, advertising wos
e st infl rm, while publisity was an insigrificant promation. The advartisemaniz

caried oul Weth Wﬁ"bmwm bornnen, Eofeh posters. brockime:, banners and shickex
which wernn indtallad in plnces whore many pecple possed by, such ai the ade ol the highway,
aroune the shoal environmen! such as SMP anel MTs Mﬁ-unwtﬂle personal selling & coried oul
using the socialization mathed in schoolks inpublic and k I){ifu iunlor high schook as well os public
cnd private MTs. Persancl Selling i provided by o toeant DTE‘I‘&% peapie who provide Infarmation
about the school| Especially ml o high leveal g, Fu.,.' lisity ‘dimersion i camed out by nviting the
miedio doschodls z ingy events ore: these activilies ] = ELD!TTG!ECH‘l leam utlizes
online medio toin o schools ond sociolis i I progroms throdafifoeebook or Instogram]
The worel of moutheaimension s camied oul bsivaling ol empldysesandsiudents lo sooialized -
and Infreduce theschoal in 1he erviranment {Middle age i the age that hosinfuenced peers o
moke-decisions. The word of maouth cmandion gnmed <1 Eﬁvmmg all employees and

e

studenty o sociolize ond infroduce the schoo e environmznt gdiﬂ age is the oge fhathos
influanced peers o moke decitions. The word of mouth dimensi i:ur ied out By invabvtg all
employeas and sfudants fo socialipe ond infroduce the schoet in e o ﬂnﬂmnﬁr1n1+m|;}d§ ago s
ther age thal hos influenced peets to make daclsions,

Anabss of the dota ohlained by rasgarchaens using guantiiotive mathods, By I&mﬁln}g of 1t
overall atfect, sbtained Foount 22873 with a significant 0. ;rn_l;:lpn:e:.g wse Feount is greater than
Frotie, namely 2545 HO is rejected and Ha k accepled.

This sHegiws that advarising, publicity, personal ssling nnﬂ wieret. u‘l’r'ﬁau’rh have an influsnce
in increasing the number of stedents in vosationol schools in Crebon.

The magnitude of the effect foaether s 65.6% and other variobles not examined by reseancher
11131 can contribule 34 4% [100%-65.4). Advertising dmansnn hos ihe mostsigrificant effect, [ can
i LA t anl tevel of 0,03 pocoding ta the

- ll which rreans Hi s refected and
ol Parsonal Seling. ol has guite o

T ﬁ:ﬂ-:—_-}{.ﬂﬂl._ﬁh,.ﬁ,gf,ﬁplﬂ than 1.‘.G|:m=-"“-\‘

TN
standard =005 and tcolin Fﬁgﬁcﬂar then 130
Ha Is sccepted] The moghifide
signiifizant effectl = !
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i

which is 2010, which means Ho s refected ondiHi is aocepled, the magnitude of the effect |s
! ‘dimension i nol significaint, {f can be saen thal fhie volie of
wlrhn eyl of 048 & far above =0, ang

ol pocepted and Ha & rejected] e
sifect, |r gan be seen thal the magnifude of the
0 L‘r-: bl = n-ﬂ.'i and the | r:c:mﬂsgramm

e = 3047 with .'Hgnrf'mnl IeuEf of
e, winich is 2.010, which means Ho s

0.04 below =0.05, ond te ounl Trgreater than 1lr:1|:-.!e"‘%gucn is 3 R reur

:smr;l Ha & gccepted. The mogil ‘_egrqr the hriumc\g{hﬂ:{ﬁ. ot of th dimension has
o sigrificant effect, I can ba that the mogrifode ol the | count valus & 3047 with &

fhgnificant level of 0.04 balow = (.05, i the tcaunt s greatar thon the | okl nnmalv i B

whioh maans-Ho & rejected ond Ha occepted. the magnitude of the etlect is 25,1

of mouth dimension haz asignificant etect, it can be seen that the value of h::;uunl_ oL - 5|

dgonificance level of 0.04 balow =0.05, ond fcount J Erﬁutﬁr thon 1Ic:t:h'_‘"‘wm::‘h 5201, _"-=!l_!!1'

aEr T

means Ho & rejected and Ho s cccepted. The mo af the in rluencf ﬁ?ﬁf e wo
trolith dirmarsian has a sgnflicant efec!, || conle ut the magnitud® 8 e 1 eourt vmm
[£3.047 with o Sgnilican! level of 0.04 below = 005, and the bocouni 4 greater than 1he | ioble.
which s 2.01 0, which meors Ho & réjected ong Ha ococepted. e mognitude of the effect E29.15.
1 vord o af mauth dimansion has a significant effect. It can be seen that the value of !rnunf‘}\
wiih g significance level of 0,04 below =0.05, and tcoun | Tgreater fhan Hable Which s 2.016:-

SR nEEs Ho I reected ond Ho k accepted. The: magrifude of the influen 4291 %. Thﬁ
ward dﬁ'ﬁlﬂiﬂ"l‘d’ﬁﬂ&nmun hds a signiicant effeat, It can be seen that the value of 1E3 0N
with o slgnlﬁcunce. level of 0.04 below =005 and rc'aum:B'-QrEGTM than ﬂﬂbh%:h fﬁ.‘lﬁ)
which means Ho s miected and Ho  accepted. The mqngrm af the mffu&m;f# ﬁ? T2 The
ward ol moulh dimenslon has o signilicont effect, | con be'sesn tha! the value of
with o sigrificance level of 0.04 below =0.05, and h:t::unﬁ?-g'ram&r than I!ﬂbﬂ\v-%ch ﬂ‘. ool
which meons Hols rejected ond Ha & accepled. The m-::g"l‘ludu of theinfluance 5 27 1%,
The Inhibiting lactor for promotionol octivities s that the nc‘ﬂi"ﬂ"iu' funds provided & =il tess than
agtimal, because advedising premotion activities, personal selling, publicity, and ward al mauth
paguire exira costs ond energy 16 gel maxirmum resulls.
Hurmian resources |n thie figld of communicationin the field of public relafions are not yel availoble,
resulting in morketing communicatio plonning experiancing prolbl and as d resull. the targe!
assigned to the feam has not been athieved apfimaly. [ o

cqucmsmrﬁ,_

In promioting school, the strategies used ol odvetiin . pubicity and word of
mouth. The adverlising dirmension iz the stoielgy that hos he most inflience on he ogcepiance
al studants in Cirebon, Whiks that doas nal Bave A llgnhcnm effect b publicity, Overall, the
promotion varabie hes a significant eflect of Incraasing the number of students at Vocational
fchools in Cireban, Consfraints found in the fieid are the lock of funds for promotionat cclivifies,
50 that promofional octivifies are considened not fo get mosimum mesults, and public relofions are
reedad Io halp school promation dclivities becduse they are considansd Lo hove the ablity and
competence in corrying oul promotions to infroduce schools in the surrounding environment,
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Article Error v y need rticte before th d
iSsi ," Reviaw the rules for using punctuation marks.
Missing "," R the rules f ingp ks

P/V You have used the passive voice in this sentence. You may want te revise it using the
active voice.

Sentence Cap. Review the rules for capitalization.
Missing Punc. review the rules for using punctuation marks.

Wrong Article vou may have used the wrong article or proneun. Proofread the sentence
to make sure that the article or pronoun agrees with the word it describes.

Article Error You may need tc remove this article.

5

Article Error You may need to use an article before this word.

P/V You have used the passive voice in this sentence. You may want te revise it using the
active voice.

P/V You have used the passive voice in this sentence. You may want te revise it using the
active voice,

Article Error you may need to remove this article.

Proofread This part of the sentence contains an error or misspelling that makes your
meaning unclear.

Missing "," Review the rules for using punctuation marks.

P/V You have used the passive voice in this sentence. You may want to revisa it using the
active voice,

P/V you have used the passive voice In this sentence. You may want to revisa it using the
active voice.
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Frag. This sentence may be a fragment or may have incorrect punctuation. Proofread the
sentence to be sure that It has correct punctuation and that it has an indepandent clause
with a complete subject and predicate.

P/V ‘You have used the passive voice In this sentence. You may want to revise it using the
active voice,

Sentence Cap. Review the rules for capitalization.

P/V vou have used the passive voice In this sentence. You may want to revise it using the
active voice.

P/V ‘You have used the passive voice In this sentence. You may want to revise it using the
active voice.

P/V You have used the passive voice in this sentence. You may want to revise it using the
active voice.

Missing "," Review the rules for using punctuation marks.

Sp. This word is misspelled. Use a dictionary or spellchecker when you proofread your
waork.

Missing "," Review the rules for using punctuation marks.

Sp. This word is misspelled. Use a dictionary or spelichecker when you proofread your
waork.,

Article Error You may need to use an article before this word.
Run-on This sentence may be a run-on sentence.

Sp. This word Is misspelled. Use a dictionary or speilchecker when you proofread your
work.

Missing "," Review the rules for using punctuation marks.

Sp. This word is misspelled. Use a dictionary or spelichecker when you proofread your
work.

Run-on This sentence may be a run-on sentence.



Article Error You may need to use an article before this word. Consider using the article

the.

Article Error You may need to use an article before this word.
Run-on This sentence may be a run-on sentence.

Run-on This sentence may be a run-on sentence.

Sp. This ward is misspelled. Use a dictionary or spelichecker when you preofread your
work.

Missing "," Review the rules for using punctuation marks,

Sp. This word is misspelled. Use a dictionary or spellchecker when you proofread your
wark.

Sp. This waord is misspelled. Use 5 dictionary or spellchecker when you proofread your
work.

Run-on This sentence may be a run-on sentence.

Sp. This word Is misspelled. Use a dictionary or spellchacker when you proofread your
work.

Missing "," Review the rules for using punciuation marks.

Sp. This word is misspelled. Use 5 dictionary or spellchecker when you proofread your
work.

Sp. This word is misspelled. Use a dictionary or spelichecker when you proofread your
work.

Run-on This sentence may be a run-on sentence.

Sp. This word Is misspelled. Use a dictionary or speilchecker when you proofread your
work.

Missing "," Review the rules for using punctuation marks.

Sp. This word Is misspelled. Use a dictionary or spellchacker when you proofread your
work.



Sp. This word is misspelled. Use a dictionary or spelichecker when you proofread your
waork.

Sp. This word is misspelled. Use a dictionary or spellchecker when you proofread your
wark.

Missing "," Review the rules for using punctuation marks.

Sp. This word is misspelled. Use a dictionary or spelichecker when you proofread your
waork.,

Sp. This word is misspelled. Use a dictionary or spellchecker when you proofread your
wark.

Sp. This waord is misspelled. Use 5 dictionary or spellchecker when you proofread your
work.

Missing "," Review the rules for using punctuation marks.

Sp. This word Is misspelled. Use a dictionary or spellchacker when you proofread your
work.

Sp. This word Is misspelled. Use a dictionary or speilchecker when you proofread your
work.

Missing "," Review the rules for using punctuation marks.
Missing "," Review the rules for using punctuation marks.

Article Error you may need to use an article before this word. Consider using the article
the.

Confused You have used either an imprecise word or an incorrect word.
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